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CONFERENCE DATA 

The congress has received a total of 475 unique visitors, of which 320 have been 

congress participants, 69 speakers and the rest people from Sponsors (5 global, 2 

bronze), Exhibitors (7), Press (14) and Collaborators (16).  

The Programme Committee has been made up of 12 experts and 49 proposals were 

submitted at the call for papers 

The Congress was opened by Mr. José María Lassalle, Secretary of State for 

Telecommunications, Information Society and Digital Agenda 
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MOST RELEVANTS STATISTICS 

Obtained from a survey sent to 150 attendees, to which 113 people responded, i. e. 

29% of the attendees (98 participants and 15 speakers). 

 

The most relevant conclusions are as follows: 

¶ 89% of the attendees will REPEAT in a forthcoming edition 

¶ 93% rated the CONTENTS as very good: 73%, or good: 20%. 

¶ 73% have given the ATENEO SPACE a positive score  

¶ 78% have given the CATERING a positive score (good or very good) 

 

 
 

Among the improvements pointed out by the attendees, the following should be 

highlighted: 

¶ Increased congress activity in the exhibition area 

¶ Organize the different rooms for different types of public (technical or 

legal) 

¶ Catering must be (if possible) within the exhibition area 

¶ Increase lunch time by half an hour. 

¶ Catering within the Congress to make better use of time   
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PHOTO SUMMARY 

+photos: https://goo.gl/N7NUVV 
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PRESS SUMMARY 

This section summarizes the most relevant appearances in the press and media. 

 

TELEVISIÓN 

¶ TVE: interview with the Secretary of State 

 

 

PRESS 

¶ Article in the magazine of the General Council of Notaries' Offices 

¶ Article in the Privacy Magazine (DRU Group) 

 

ON-LINE MEDIA 

¶ EFEFuturo: http://bit.ly/2ibCe30 

¶ Reportarte: http://bit.ly/2xTfOtt  

¶ 65 articles in digital press (see ANNEX) 

 

SOCIAL NETWORKS 

Facebook: From June 14th until now, an increase of 134% in the number of followers 
in the Association's account has been achieved. 
 
Twitter has also achieved an increase in followers and activity, reaching the following 
values:  

¶ 190 new followers of the Inter 190 new fans 

¶ @Privacy 101 new fans 
 
VIDEOS 
 

¶ 12 video interviews with speakers and moderators have been published 
 

¶ The contents of 23 speakers have been published 
 
YOUTUBE VIDEOS: https://goo.gl/RSzzo8 

 
 
  

http://bit.ly/2ibCe30
http://bit.ly/2xTfOtt
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COMMUNICATION PLAN 

For the dissemination on social networks of the Privacy Congress, the own accounts of 

the Association of Internet Users, Twitter and Facebook have been used. As well as a 

Twitter account (@CDprivacity), in addition to using AUI and TYPES accounts as 

support 

The publications have been divided by typology, adapting them to the different 

networks.  

¶ News (mainly used at the beginning of the campaign) 

¶ Infographics and practical information. 

¶ Poster presentations of speakers.  

¶ Chat presentation posters.  

¶ Collaborators videos (completed on Youtube/Twitter and selected question on 

Facebook) 

During the event messages were launched on how the congress was going, but mainly 

supported the conversation generated on Twitter among the different agents and 

users who commented on it based on RTs to put them in contact and show the activity 

generated by the Congress.  

Links to the different social networks were included in all press releases and 

announcements.  

Use of own images and royalty-free free image bank.  

Generation of own contents in video and image for the launching of messages on 

social networks involving the different participants.  

RT was made of the different messages that the collaborators launched from their own 

channels. 

The media were sent 3 press releases and 2 announcements to attend the 

Presentation of the Congress and the Congress itself. 
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WEBSITE STATISTICS 

Most relevant data of October: 

 

¶ 13.601 Visits  

¶ 29.823 Pages 

            

 

Sections direct links: 

¶ www.cdp2017.org 

¶ www.cdp2017.org/programa 

¶ www.cdp2017.org/documentos 

¶ www.cdp2017.org/regulacion 

¶ www.cdp2017.org/negocio 

¶ www.cdp2017.org/tendencias 
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CONFERENCE SUMMARY 

The programme was structured around three thematic axes: REGULATION, BUSINESS and 

TRENDS. 

 

#CDP2017. org Event Concept 

The first day of the Congress was given a global overview in plenary sessions for each 

of the main topics, the second day there were three parallel sessions that developed 

each of the topics in depth and ended, the third day of the congress, with a day of 

workshops in parallel with a room dedicated to European privacy projects. 

 

 

CDP2017 Congress Program Summary 












