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CONFERENCE DATA

The congress has received a total of 475 unique visitors, of which 320 have been
congress patrticipants, 69 speakers and the rest people from Sponsors (5 global, 2
bronze),Exhibitors (7), Press (14) and Collaborators (16).

The Programme Committee has been made up of 12 experts and 49 ploposae
submitted at the calfor papers

The Congress was opened by Mr. José Maria Lassalle, Secretary of State for
Telecommunicationdnformation Society and Digital Agenda

CONGRESIST 320
SPEAKERS 67
PATROCINADORES 7
SPONSORS 12
EXHIBITORS 8
PRES 15

PROGRAMME COMITT 12

TOTAL 475

B ATTORNE?
m LEGAL COUNSI
mDPO
E TECHNICIAN
B Businesses
m Managing Director
m Others
m Consultants
Students
B Researchers
m Press
University
CSO

#CDP201Distribution of assistants by position
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MOST RELEVANTS SBATITS

Obtained froma survey sent to 150 attendees, to which 113 people responded, i. e.
29% of the attendees (98 patrticipants and 15 speakers).

The most relevant conclusions are as follows:

89% of the attendeewill REPEAT in a forthcoming edition

93% rated the CONTENTS/ay good: 73%, or good: 20%.

73% have given the ENEGSPACE a positive score

78% have given the CATERING a positive score (good or very good)

= =4 4 A

DOCUMENTATIO

CATERINC
m Bad
m Regular
m Good
SPACE m Very good

CONTENT

0% 10% 20% 30% 40% 50% 60% 70% 80%

Among the improvements pointed out by the attendees, the following should be
highlighted:

1 Increased congresactivity in theexhibitionarea

1 Organize the different rooms for different types of public (technical or
legal)

1 Cateringmust be (if possibleyithin the exhibition area

Increase lunch time by half an hour.

1 Catering within the Congress to make better o$¢ime

=
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+photos https://goo.gl/N7NUVV
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PRESS SUMMARY

This section summarizes the most relevant appearances in the press and media.

TELEVISION

1 TVEinterview with the Secretary of State

PRESS
1 Atrticle in the magazinef the General Council of Notaries' Offices
1 Atrticle in the Privacy Magazine (DRU Group)

ON-LINBEMEDIA

1 EFEFuturdattp://bit.ly/2ibCe30
1 Reportarte:http://bit.ly/2xTfOtt
1 65articles indigital press (see ANNEX)

SOCIAL NETWORKS

Facebook: From June 14th until now, an increase of 134% in the number of followers
in the Association's account has been achieved.

Twitter has also achieved an increase in followers and activity, reaching ltbeifay
values:

1 190 new followers of the Inter 190 new fans

1 @Privacy 101 new fans
VIDEOS

1 12 video interviews with speakers and moderators have been published

9 The contents of 23 speakers have been published

YOUTUBEIDEOShttps://goo.gl/RSzzo8


http://bit.ly/2ibCe30
http://bit.ly/2xTfOtt
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COMMUNICATION PLAN

For the dissemination on social networks of the Privacy Congress, the own accounts of
the Association of Internet Users, Twitter and Facebook have been used. As well as a
Twitter account (@CDprivacity), in addition to usiAfl and TYPE&ccounts as
support

The publications have been divided by typology, adapting them to the different
networks.

News (mainly used at the beginning of the campaign)

Infographics and practical information.

Poster presentations of speakers.

Chat presentatiomposters.

Collaboratorsvideos (completed on Youtube/Twitter and selected question on
Facebook)

= =4 4 —a -

During the event messages were launched on how the congress was going, but mainly
supported the conversation generated on Twitter among the different agents and
users who commented on it based on RTs to put them in contact and show the activity
generated by the Congress.

Links to the different social networks were included in all press releases and
announcements.

Use of own images and royalfsee free image bak.

Generation of own contents in video and image for the launching of messages on
social networks involving the different participants.

RT was made of the different messages that the collaborators launched from their own
channels.

The media were sent Jress releases and 2 announcements to attend the
Presentation of the Congress and the Congress itself.



Congreso sobre

Privacidad y
Proteccion de Datos

WEBSITE STATISTICS
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Esta web utliza cookies, si continuas navegando es que aceptas su uso.

Statistics for: cdp2017.org
Last Update: 31 Oct 2017 - 04:04
Reported period: Month Oct 2017
Summary
Meporten Month Oct 2017
period
First visit 01 Oct 2017 - 00:02
Last visit 31 Oct 2017 - 03:?9 ﬂ
Viewed 7,904 13,601 29,823 132,379 6.53 GB
traffic * (1.72 visits/visitor) (2.19 Pages/Visit) (9.73 Hits/Visit) (503.44 KB/Visit)
Not viewed
HESI 132,385 151,991 3.04 GB

Number of il
618

TR Most relevant dataof October:

01 Oct 2017 358
02 Oct 2017 a7 748 4,231 204.33 MB
03 Oct 2017 467 989 4,776 254.06 MB
04 Oct 2017 493 870 4,742 263.95 MB
05 Oct 2017 455 1,044 5,094 241.21 MB ﬂ 13 60 1 VlSltS
06 Oct 2017 455 1,014 4,074 207.64 MB
07 Oct 2017 485 1,136 3,778 181.75 MB
08 Oct 2017 398 889 3,279 165.24 MB ﬂ 29 . 823 Bges
09 Oct 2017 450 829 4,370 240.87 MB
10 Oct 2017 453 900 4,456 234.94 MB
11 Oct 2017 461 925 4,621 406.86 MB
12 Oct 2017 426 779 3,466 171.66 MB
13 Oct 2017 441 952 3,553 182.51 MB
14 Oct 2017 447 958 3,477 172.99 M8 . . .
soceao 300 ws  see  www  O€tions direct links
16 Oct 2017 440 1,292 5,436 273.13 MB
17 Oct 2017 477 1,042 5,120 263.70 MB ﬂ WWWCd p20170rg
18 Oct 2017 484 1,051 5,004 264.85 MB
19 Oct 2017 499 1,156 5,256 245.32 MB
20 Oct 2017 484 1,067 4,503 216.28 MB ﬂ WWWCdp20170rg/prOgrama
21 Oct 2017 436 863 4,104 206.27 MB
2octaors w7 a2 206958 i www.cdp2017.org/documentos
23 Oct 2017 466 977 4,436 233.62 MB
24 Oct 2017 428 1,090 4,139 178.69 M8 1'|' Wwwcdp20170rgegu|ac|on
25 Oct 2017 470 1,138 5,252 216.32 MB
26 Oct 2017 456 1,026 4,628 200.23 MB .
vocar s azss  se  aeaswe 1 www.cdp2017.orghegocio
28 Oct 2017 465 950 3,897 180.68 MB .
29 Oct 2017 437 958 4,024 192.39 MB ﬂ WWWCdeOl?O[‘gendenC|as
30 Oct 2017 506 1,313 5,752 257.23 MB
31 Oct 2017 79 145 434 21.22 M8

Average 438 962 4,270 215.70 MB

Total 13,601 29,823 132,379 6.53 GB
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CONFERENCE SUMMARY

Theprogrammewasstructuredaroundthree thematicaxes:REGULATIORUSINESSd
TRENDS.

#CDP2017. orgvent Concept

The first day of the Congress was given a global overview in plenary sessions for each
of the main topics, the second day there were three parallel sessions that developed
each of the topics in depth and ended, the third day of the congretts,a day of
workshops in parallel with a room dedicated to European privacy projects.

CDP2017 Congress Program Summary
10


















